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Graphic Design Workshop Promotion Series
Fictious Client: PARTUMU

3 Posters, 8 Stickers. 3 Social Media Posts Computer Science
This was designed to promote the Graphic and Interactive Design workshop class courses and online registeration of

PARTUMU University for future students. Specfically, Typography, Computer Sciences, and Photography.
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0 to www.partumu.edu to learn more about the Photography Workshop

PARTUMU

Where Ideas
Digital

Go to www.partumu.edu to learn mor

100 Comments 100 Comments 2.8M Views 100 Comments

Ub Like \ [& Like D Comment p Shau [ﬁ Like
™

Page 3 Page 4



Vinyl Record Jacket - Cyber Motion

Fictious Client: VOX Recording

Vinyl Record Jacket Sleeve, Label, Website Design, Poster

Vox Recording wanted to make a record that comprises of various songs from the “Vaporwave” genre.
Aswell as other records available on their website for purchase along with custom vinyl jackets.
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1. Saint Pespi - Cherry Pespi
2. Blank Banshee - Eco Zones
3. Macross 82-99 - STREET ROMANCE 2049

4. Skylar Spence - Private Caller

5. Eco Virtual - Acid Rain

6. Vector Graphics - Destine

7. Ford and Lopatin - World of Regret
8. Vektroid - Neo Miami

9. Eco Fractus - Cumulus Fractus

10. Runners Club 95 - Good Time
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Visit Website Design
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Crescendo Skyline Karaoke

Fictious Client: Sky Serenade

Logo Variations, 2 Social Media Posts, Flyer, Hortizonal Banner, Vertical Banner
Sky Serenade wants to share its love for late night karaoke with an amazing
view. Atop a skyscraper in New York City is where you’ll find their business.
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Reserve your seat in the clouds at
Crescendo Skyline Karaoke and treat 4
\ , yourself to our curated selection of
ignature drinks!

serenade.com
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Liked by yourfriend, yourfriend and 20 others

user_name | love this place!
#karaoke #skyline #crescendo
.
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Reserve your VIP seat at Crescendo Skyline
Karaoke and enjoy exclusive drinks as you sing! 1
Book now at www.skyserenade.com!
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Dust Cover Book Jackets

Fictious Client: Callidus

2 Dust Cover Book Jackets, 2 Posters, Website Design, Sketches

Callidus wants to sell its custom dust book jacket along with the book of choice to its
consumers. Various physical, e-books, etc. are available on their website.

ISBN 978-1-62676-007-3

16267

760073"> 9 "7816 60073"> Page 10

15BN 978-1-62676-007-3 |‘
7

9 "781626
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BOOKS.

Search for Category, Author, or Title.

S AUDIOBOOKS

MAGAZINES TEXTBOOKS EBOOK

Visit Website Design
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Paper Towns by John Green is avallable now
on calidus.com!
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PA Issue Awareness Campaign

Fictious Client: Keystone Farming

Logo, 3 T-Shirt Designs, 2 Posters
Keystone Farming wants individuals to be aware of issue in Pennsylvania the Avain Influeza outbreak killing off poultry

but, the issue is being solved thanks to grants being provided and funded by Governor Josh Shapiro to PA farmers.

® ) [ ] ° [ ]
Avian Flu Guardians: Supporting
@ PA'sPoultryIndustry ¢ «
L] . L ]

. ° o © o °
Protecting PA's Birds: Defenders
P Agjainst Avian Influenza @ _

o e . [ ]

Flu Fighters: Aiding PA's Poultry
o Producers

Pennsylvania is allocating millions to aid poultry farmers recovering from avian flu losses,

considering the potential recurrence of disease-carrying waterfow! migration. The HPAI
Recovery Reimbursement Grant Program provides $25 million to assist affected farmers,
acknowledging the challenges faced by farming families due to a foreign animal disease.

Pl.'o.ée'ctjng. P'e:ck.e'rs:
Pennsylvania's
. Avian Flu Vigilanc

-, Guarding Roosters: -
Pennsylvania's Alertness |
" Against Avian Influenza -

Pennsylvania is allocating millions to aid poultry farmers recovering from avian flu losses,
considering the potential recurrence of disease-carrying waterfowl migration. The HPAI
Recovery Reimbursement Grant Program provides 525 million to assist affected farmers,
acknowledging the challenges faced by farming families due to a foreign animal disease.



Vanuatu Infographics Campaign

Fictious Client: BeInTheKnow

Infographics Poster, 3 T-Shirts Designs, Website Design

BelnTheKnow wants to give information about numerous underpresented countries to give knowledge about
their language, culture, food, etc. to its website’s visitors.
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Visit Website Design
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Critique Magazine Campaign

Fictious Client: Critique

Magazine Cover, 2 Page Spread Layouts, Poster, T-Shirt Design

Critique wants to inform individuals of how diversity can make a workplace/business much more
successful and organized by displaying an Pamela Newkirk’s article ‘Diversity is A Booming.’
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Wine Labels Campaign - Fizz Apple Fusion and Orange Glitz Gala (Sparkling Wine)

Fictious Client: Club Fruition

Logo, 2 Front Labels, 2 Back Labels, 2 Top Wrapping Labels, Social Media Post, 2 wine Package Boxes

Three elderly friends from highschool are promoting their wine company to young drinkers of 21-24 to the world of
alcohol by providing their wines to numerous dance clubs. Buying the wine for home is also an option.

4 Page 19

Club Fruition

© Instagram
C clubfruition

Elevate your home entertainment with
our brand-new line of dance-inspired
wines. Order now and turn any night

into a celebration!

1.984 likes

Let’'s celebrate!

#clubfruition #wine #dance #party

A o @ O A~

Orange Glitz Gala

Club Fruition's “Fizz
Apple Fusion” is
a sparkling green
apple-flavored wine
1 that's meant to amp up
| young drinkers during
) @ good night in dance
| clubs. Drinking this
will make you wanna
: dance!
|

wwlubfrition.com

Club Fruition

Club Fruition’s
“Orange Glitz Gala”
is a sparkling green

orange -flavored wine
with a nice and subtle
taste for young party
drinkers. Enjoy this
while busting a move
at the dance club or at
home!
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Floral Delights Brand

Fictious Client: Floral Delights Logo Sructre
Logo, 9-Page Brand Guide, Social Media Post, Website

Floral Delights is an online flower-selling service for social or personal events
such as anniversaries, funerals, graduations, etc.

facebook Q

C j“‘” f[o]‘é[%%y[& RGB: 232, 24, 24 f a ® &

CMVK: 2,100, 100, 0
#ESI818

bt cmenyie. Lokt i T PANTONE: 485 C i Floral Delights
determined by the shape ot the space between “floral” and deliphts 1Th-@
very top of its combination mark. “delights” can be identified by the
Aligring the shape to the top of same shape of the combination . .
et the consnation et e RGB: 143, 0, 159 Explore our stunning selection of handcrafted
the primarylogo s CMVK: 55,100, 0, 0

#8FOO9F
PANTONE: 2602 C

bouquets! & floraldelights.com

[l symmetrical build if you follow this box and see the
endpoints of each shape. Each is perfectly even.

Colors Usage Typography
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-

visit floraldelights.com to purchase our
beautiful flowers!

+ Using the colors of the original logo of M
okt Berlins Sans RB Reguiar weighty
“' + Teentirety of either of the two colors is
w allowed as well.
+ Of course there will always be a a black
and white version of the logo too.

&

ABCDEFGHIJKLMN
OPORSTUVWXYZ

abcdefghijkRImn
opqrstuvwxyz
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b:ckgmun:i thatis the same colors as %;éﬂ(l/’(éﬂ/l @/W :m (Edwa rdian Scnpt |TC)
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logo other then what was stated ’/?'7”&” )/"7”( 100 Comments 2.8M Views
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+ YouCANT putthelogoona ‘/7/‘— o % £ e - - -(’
background whose colors are very to € W’ ) g)’@ @" / 7 / / f) D) (}/?ﬁ (0 / 0
the logo. The color contrast must make N < J ( A (,j/
it so the logo is visible. ks

+ You CAN'T use strokes for the logo.

[Ib Like D Comment d> Share
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Typography Usage Conclusion
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- DONT change the weight of the
fonts

+ DONT change the font.

+ DONT remove letters.

- DONTadd space n the letters

+ DONT shrink or make fonts bigger.

+ DONT put words or logo in general

Inwrapping up, these brand guidelines are like our roadmap, guiding us through the colorful world of
Floral Delights with confidence and style. They're not just a bunch of rules; they're the heart and soul
of what makes us, well, us!

Our logos? They're the face of Floral Delights, reflecting the beauty and charm of our blooms in every
curve and petal. Whether it's our main logo or the fun variations, each one tells a story - our story. And
by sticking to lines, we keep that , making us at our best.

As custodians of the Floral Delights brand. it's up to all of us to live and breathe these guidelines.

EY sHOP ABOUT CONTACT

Quantity:

- DONTmak pital Orginal Price:
Q [ x] y, B 4, B letters And then there are our colors - oh, those gorgeous hues! From vibrant shades to softer tones, they're o
ﬂ o ral flo¥al FLb‘h‘AL +  DONT squeeze words or letters like little bursts of happiness in every bouquet. By using them just right, we create experiences that $13.99
G . together. speak straight to the heart.
. ¢ . (| | LELIGHR + DON'T remove words.
[Z /(‘// y/ % || /( ‘// 7/4 /5 . DONTadd effects to words. Let's not forget about typography - our secret weapon in the language of flowers. With the right fonts
- DONTadda drop shadow. and styles, our messages bloom with p ity , just like our floral

& B [\J] B Y 4 Infront of a photograph. They're our compass, guiding us as we spread joy, love, and a litle bit of magic with every single stem.
florg),;| | floral A - L _
a /5 o, Sohere's o keeping things bloomin'beautil, onepeta at atime. Thanksfor being part of the R
gt Journey! e

18Banquet + No Extra Flowers
$13.99

Total: 13,99

e

Visit Website Design
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College Open House

Fictious Client: PARTUMU
Double-Sided-Poster/4-Fold Brochue, Social Media Post

PARTUMU once again wants to give people who are interested in their classes but, this is for their general educational
programs. This poster/brochue is meant to given out during open house sessions at the university for visitors looking
forward for registration and a tour of the university. The Poster is on one side and the brochue is on the other.

AR UM

4 Page 23
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Food Recipe Post Website

Fictious Client: Gourmet Gather

Logo, Some Responsive Webpages (Home Page, My Profile, Nigiri Sushi Page, Sign Up Page, Log In Page.)

A website created to like, comment, and upload recipes to other visitors of the site. This website is a prototype. Its
not a fully functional website, there is some responsiveness. Your information doesn’t have to be fully entered in the
log in to get to the Profile page just random text with with @ symbol in the center and then click “Login”

NEWS EXPLORE SIGN UPLOGIN

SUSHI

#1 in Trending
Nigiri Sushi
FokkkYs

By Xavier Bennett

Ql NEWS EXPLORE SIGN UP/LOGIN

SUSHI

#1 in Trending
Nigiri Sushi
*kkk

By Xavier Bennett

Home Page Sign Up/ Login Page

Email:
Password:

Profile Picture: | Choose File | No file chosen

Don't have an account? Sign Up

Login Page Sign Up Page

Nigiri Sushi Recipe

Your | e: ( Enter Your Name ) 5PHOTOS
BT (L e e T 5 7
L
Flavored rice is encased in a layer, and this assembly is typically complemented with uncocked fish, cooked shrimp, or a layer of egg omelet in the traditional Japanese style
of nigiri hi
My Posts +
~
ﬂ By Xavier Bennett  Published on 1/22/24
Liked Posts + y
Friend:
e .
My Profile Page Nigiri Sushi Page

https://www.chaneljdingle.com/projects/project-1/
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Event Promotion Website
Fictious Client: Rockin’ Pass

Logo, Some Responsive Webpages (Home Page, Tickets Page, Perfomers Page, Location Page)

A website promote a fictional rockin n roll concert where you are able to purchase tickets for the event, each ticket is a
different price depending on a person’s age group. This website is a prototype. Its not a fully functional website, there is
some responsiveness. The timer is expired as the “event’s date” passed on March 13th, 2024. Location Page is blank.

4 Page 27

DERFORIERS

LT

TICKETS PERFORMERS LOCATION

MINUTES SECONDS
‘THANK YOU FOR EVERYONE WHO ATTENDED THE CONCERT!

Home Page

TICKETS

LOCATION: Madison Square Garden 4 Pennsylvania Plaza New York, NY 10001 United States
DATE: March 13th-March 15th - 3:00pm-8:00pm each day

IMPORTANT NOTE: At Rockin Pass, our ticketing system features flexible tickets with a unique scanning method that tracks each ticket's usage. For example, if you have a 2-day ticket, it can be
‘scanned ONCE on the first day to grant entry, and AGAIN on the second day for continued access to the event. However, any atiempt to scan the ticket beyond its designated limit- in this case,
two scans - renders it invalid. This ensures fair access for all attendees by ing ticket misuse and maintaining the integrity of our ticketing system. Buyers are permitted to use their tickets
on ANY DAY during the time of the event of their choosing. Choose wisely.

Types of Tickets:
1-DAY Tickets ¥

Kids/Teens

B ENET

Adults

| = n + Q700 FACH

Tickets Page

PERFORMERS
March 13th

Sabrina Melly Riff and Refined Cyber Sonic Revolt
@sabrinamelly_official @riffandrefined_officialmusic @cybersonicrevolt_realmusic
MCarhinahMally @RiffandRefined @CvberSonicRevolt

Performers Page

https://www.chaneljdingle.com/projects/project-2/

Page 28


https://www.chaneljdingle.com/projects/project-2/

News Website

Fictious Client: Global Scope

Logo, Some Responsive Pages (Home Page, Sports Page, Alex Johnson Article Page)

A website that posts fictional articles about different categories such as Entertainment, Lifestyle, Weather, Sports,
Business and many subcategories. Its meant to keep people informed of almost any topic of interest. This website is a
prototype. Its not a fully functional website, there is some responsiveness. There is a dropdown menu in the home page.

All articles in the website are not REAL.

Page 29

Global Scope

m L} Eterainment | Liestyie | Wealher | Sports | Business
w st

Trending

'Retail Revolution'

Meet Sarah, a visionary entrepreneur who
transformed her small boutique into a global e-
commerce empire. Through innovative strategies
and a commitment to sustainability, Sarah has
reshaped the retail landscape, offering

personalized shopping experiences that capti
ivat
customers worldwide. P

P
ivacy Policy - About Us Contact Us Newsletter Our Terms

©2024 Global Scope. Al Rights Reversed.

Trending

'Retail Revolution’

Meet Sarah, a visionary entrepreneur who
transformed her small boutique into a global e-
commerce empire. Through innovative strategies
and a commitment to sustainability, Sarah has
reshaped the retail landscape, offering
personalized shopping experiences that captivate
customers worldwide.

h’ A —

Privacy Policy About Us Contact Us Newsletter Our Terms

©2024 Global Scope. All Rights Reversed.

Latest on Sports

Tennis

Inspiring Return: Player's
Triumphant Comeback

T .
Privacy Policy About Us Contact Us Newsletter Our Terms

©2024 Global Scope. All Rights Reversed.

Sports Page

‘Continuing the Legacy: Alex Johnson IV Begins His Basketball Journey'

SPORTS - BASKETBALL

L Uploaded 4:15 PM EDT, Tue March 19, 2024

@ By Maria Peterson, Global Scope Staff Member
@

Inspiring Return: Player's
Triumphant Comeback
Witness the inspiring journey of a tennis player as

they make a trivmphant seturn to the cout, igniting
resilience

Privacy Policy About Us Contact Us Newsletter Our Terms

©2024 Giobal Scope. All Rights Reversed.

Alex Johnson Article Page

www.chaneljdingle.com/projects/project-3/
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Personal Branding

Business Card, Logos, Resume, Cover Letter

My own personal brand is combination of my style and love of eye-catching colors and structure.
My brand reflects myself and how | protray my designs.

ﬁ‘-( Chanel Dingle
C HI‘&N E L g;;éjg;_@alglg\?/kmaﬂ.hacc.edu

DINGLE

CHANEL
DINGLE

Combination Mark

Education

Dauphin County Technical School

6001 Locust Lane
Submark Harrisburg, PA 17109

United States

2014-2018

National Honor Society Member

2017-2018

Harrisburg Area Community College

United States
Expected May 2024

Courses:

* Digtial Photo Imaging

* Visual Thinking

*  Computer Graphics

*  Graphic Design

* Typography

* History of Graphic Design

* Drawing I

* Interactive Media and Design
* Fundamentals of 2D Design

Awards
|

Norman P. Hetrick Scholarship
Rewarded by Rotary Club

2018

Dean’s List Spring 2021

2021

CHANEL

DINGLE
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One HACC Drive, Harrisburg, PA 17110

chaneljanniedingle@gmail.com

Profile
|

Graphic Design student who has worked
extensively with Adobe Creative Cloud
Suite (including Tlustrator, Photoshop,

InDesign, and Acrobat), Microsoft Office
(particularly PowerPoint and Word), and
web development languages (such as
HTML, CSS, and Javasctipt). Shows
proficiency in creating visually engaging
designs and communicating concepts
effectively across different platforms.

Skills
|

¢ Demonstrated creativity

¢ Attentiveness to detail

¢ Effective communication

*  Collaborative approach

* Strong time management abilities
* Strong use of color

Volunteer Work
|

Four Diamonds Mini-Thon at Dauphin
County Technical School

Caricature Artist

2015

Candy Bag Prize Giveaway

2016

Chanel J. Dingle

+717-903-3806 cjd96427@hawkmail.hacc.edu 2408 Kensington

chaneljanniedingle@gmail.com Street Harrisburg, PA
17104

[Today’s Date]

[Hiring Manager’s Name)|
[Company’s City, State, and Zip]
[Hiring Manager’s Phone Number]
[Hiring Manager’s Email Address|

Dear [Manager’s Name]:

This letter is to convey my interest of the opening graphic designer position advertised on [Company
Website’s Name].

From the first day and beyond, I believe I can make important contributions to your design team
at your leisure. I have a large range of technical and artistic skills that merge design principles and
innovational art. My knowledge of HTML, CSS, and the Adobe Creative Suite will help play a
significant role with the effectuation of your company’s design enterpise.

My array of skills is my honed time-management, being very adatapble to the progression and
deadlines of design projects, very client-focused, always excellcent at communication, openly take
constructive criticism and feedback from colleagues, employers, clients, etc.

T have attached my resume for you to teview at your convenience. I fully welcome and look forward

to the potential opportunity to discuss my strengths and skills with you personally. Thank you, for
your time and consideration of my candidacy.

Y
CHANEL

DINGLE

Sincerely,
[Chanel Dingle|
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Thank you for
looking at my
Portfolio!

Chanel Dingle
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